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PROTOCOL BEATS 2021 PROJECTIONS, ANNOUNCES 2022 EXPANSION PLANS 

Protocol is hiring 25 and growing headcount from 55 to 80 in 2022 
 
For immediate release: Jan. 4, 2022 
Media contact: comms@protocol.com  
 
Today Protocol President Bennett Richardson announced Protocol’s 2021 results and 
significant expansion plans for 2022.  
 
Protocol exceeded both its audience and revenue goals for 2021, growing revenue 150% in 
2021 and working with more than 120 brands on advertising partnerships since its launch. 
Protocol more than doubled its newsletter subscribers to 200,000, and Protocol.com had more 
than 1.5 million unique visitors in December 2021. Contributing to that growth, Protocol brought 
on 25 new editorial staff members in 2021, bringing the total company headcount to 55 
employees, and launched coverage verticals with associated newsletters for Enterprise, 
Fintech, Workplace and China. Protocol also launched two ongoing projects: the Protocol Power 
Index, a data-driven rankings franchise, and the Protocol Diversity Tracker, which collects and 
analyzes employee diversity data from the most powerful companies in tech. 
 
“Technology is the global power center that is shaping every facet of our lives,” Richardson said. 
“In less than two years, Protocol has become the publication right at the heart of that power 
center. Protocol’s world-class journalism holds leaders, companies and industries accountable 
where accountability is often in short supply, and it helps millions of people navigate complex, 
opaque and ever-changing industries.” 
 
After serving as general manager since November 2019, Richardson was promoted to president 
of Protocol as of Jan. 1, 2022. He has plans to more than double Protocol’s revenue and 
audience in 2022. 
 

● Protocol is hiring for 25 new positions across business and editorial, which will bring its 
headcount from 55 to 80 in 2022. Protocol’s current team includes a newsroom of 40 
and a business team of 15. 

● Richardson announced a series of promotions, including promoting Tim Grieve to 
editor-in-chief, Susannah Buckley-Green to vice president of partnerships and David 
Pierce to editorial director. 

● Protocol has several new expansion plans in the first quarter, including the launch of 
Protocol | Climate, a new newsletter focused on the tech industry’s role in combating 
the climate crisis and the emerging technologies that could have a transformative effect 
on global emissions. Coverage will be tech-centric, with a focus on providing actionable 
insights. The weekly newsletter will also launch a quarterly event series and quarterly 
climate Q&A series through Protocol’s Braintrust community. Protocol is hiring a climate 
editor to oversee the new coverage area.  
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● This week, Protocol is launching Protocol | Entertainment, a new vertical that will focus 
on the intersection of new technologies like AR and VR, gaming, streaming and Web3 — 
and how they’re all coming together to form the metaverse. Protocol | Entertainment will 
be written by senior reporter Janko Roettgers and gaming reporter Nick Statt, and will 
be sent three times a week on Tuesday, Thursday and Friday. 

● Later this month, Protocol is launching Protocol Policy, a new newsletter expanding 
Protocol’s tech policy coverage from chief correspondent Issie Lapowsky and senior 
reporter Ben Brody as well as other members of the policy team. Protocol Policy will be 
sent three times a week on Monday, Wednesday and Friday.  

● Protocol is expanding and relaunching its Enterprise and Fintech newsletters as 
Monday-Friday daily newsletters in the coming weeks and is hiring for multiple enterprise 
and fintech reporter positions. Protocol recently hired Kate Kaye from Digiday as a 
senior reporter covering AI and data as well as Max Cherney from Barron’s to cover the 
semiconductor industry – and promoted Aisha Counts from fellow to SaaS reporter.  

 
“You can’t create great journalism without a great team, and we’re lucky to have hired some of 
the best reporters and editors I’ve worked with in more than three decades in media. We’re not 
done yet,” said Tim Grieve, editor-in-chief. “We look forward to hiring 20 more journalists before 
the end of 2022 to keep up with our rapid growth." 
 
To support the publication’s growth, Protocol’s business team will grow significantly in 2022. 
Richardson has hired Kelley Smith from Ziff Media, Margaret Clark from Lesbians Who Tech 
& Allies and Erin Diestel from PitchBook, who will join Susannah Buckley-Green and Mills 
Forni in leadership roles across partnerships, marketing and customer success.  
 
About Protocol: Technology is no longer just an industry; it’s a global power center with the 
sweep and impact of any nation’s capital. At Protocol, we cover it like one. We focus on the 
people, power and politics of tech, with no agenda and just one goal: to arm decision-makers in 
tech, business and public policy with the unbiased, fact-based news and analysis they need to 
navigate a world in rapid change. 

 
 
 


